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You get to learn business analysis and 

business systems and how it is 

implemented in organizations that 

require change. 

 
We also cover various critical 

business management concepts such 

as Strategic Management, 

Entrepreneurship, Brand Management, 

Events Management, Content 

Management, and Media planning.

Course 
Overview

Business 
Analysis 
Skills

Business Management: At any stage of your 

life be it a college student, working 

professional or businessman, you need to 

constantly grow in your field, this business 

analysis course will educate and motivate 

you to grow in your respective categories, 

by teaching all the tools of managing a 

successful business.

 
Advertising, Promotion, and Marketing:  In 

today’s world Marketing is the key to 

making your  business reach to the highest 

peak and goal. In this course, not only you 

will learn about Marketing, Media,  

Course Duration- 
58+ Hours

Course 
Features

Verifiable 
Certificates

Number of Courses

Technical
Excellence

Lifetime Access



In a world where so many Start-ups are 

getting registered every day, do you ever 

wonder, what all does it take to start and 

continue a Business? So let me announce that 

this Business Analysis course gives you 

detailed training about how to run a Business, 

how to be an Entrepreneur, how to strategies 

work plan, how to advertise and promote your 

product, how to do Branding of your product, 

how to manage events, how to do Content 

Management and Media Planning and 

Strategy.

About 
Business 
Analysis 

Business 
Analysis
Course

This is a Bundle Course that includes 

complete in-depth Business Analysis 

Learning Courses combined into one 

Complete Course. 

 
This Bundle perfectly meets the 

requisite of the industry and gives 

you a better chance of being hired as 

a Business Analysis professional.
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Frequently 
Asked Questions

Why should I do this Business 
analysis training course?

Because there’s no better Business Analysis 

course you would find in the market. If you’re 

willing to learn Business Analysis, your 

search ends here.

I’m a mid-level manager 
working in IT domain. 
Can I do this business 

analysis course?

Yes, you can. If you want to grow in your 

organization or start your own business, or the 

help the organization to grow, then you shall 

definitely opt for this business analysis 

training course.

 
Can I access this business 

analysis course from anywhere?

Yes, you can definitely access this 

business analysis course from anywhere & 

everywhere. Once you are registered for 

this Online Training Bundle, you will get 

your own login credentials which you can 

use to access the video materials and 

other contents from anywhere.



Customer Reviews

“This business analysis certification course was 

much better for me to learn from personally, in 

that the complete course used sub-titles. Also, 

the structure was laid out in a simple and 

understandable way. What I mean by that is that 

it seemed to go together in a logical pattern 

rather than jumping around and attempting to 

cover a variety of information in the quickest time 

possible. 
Shane McFarland

Very informative on the background of 

Business Analysis and the underlying 

systems and techniques to ensure the 

smooth and effective running of a business 

from an analytical point of view. Very well 

written and coherent. The examples 

portrayed by the lecturer was very important 

to explaining the theory.

Zite Nwosu

EDUCBA.com has absolutely awesome 

courses. I have taken few dozens of the 

Software Engineering courses and they are 

on par with the best training I ever got. I 

started studying at a university again in 

2016. I studied Business Analysis at the level 

of BSc (Hons) and a Post Graduate Program in 

Management. EDUCBA.com courses were of 

same or higher quality than at the university. 
K Gr

“
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